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Book Notices. 113 

Handbook of Commercial Geography. By George G. Chisholm. 

Fourth Edition. Pp. 6jp, 37 maps, 6 diagrams, and an index. 

Longmans, Green 6f Co., New York, 1904. 
The first edition of this standard work was published in 1889. 
The present book is about one-fourth larger than the first edition, 
the main text having been considerably expanded and the foot- 
notes being much more numerous. The work has been brought up 
to date, and it is undoubtedly the best handbook on the subject 
published in our language. Teachers of commercial geography 
will find Mr. Chisholm's work especially convenient and helpful 
for reference, as it naturally gives fuller treatment to many topics 
than the text-books, and thus provides much explanatory and illus- 
trative material. More maps and diagrams are printed than in the 
earlier editions, but on the whole they do not so well represent the 
geography of commerce and industry as the maps in some text- 
books, or those in the German school atlases of commercial geo- 
graphy. 

Commercial Geography of the World outside the British Isles. By 
A. J. Herbertson. pp. 268, and index. W. & R. Chambers, 
Limited, London and Edinburgh, fpoj. 
This is a continuation of the " Commercial Geography of the 
British Isles," by the same author, published in 1899. The book 
is too small to admit of any interpretation or even record of many 
geographical facts relating to the economic position of minor 
countries. The leading nations, however, receive fuller treatment, 
though the need for compression to get all the world outside of 
the British islands within the compass of 268 short pages is every- 
where manifest. The most pertinent facts are simply and strongly 
presented, and in the hands of a well-equipped teacher the book 
should be very useful in elementary classes. Such a sentence as 
the following does not quite represent the present position: 

The United States is only at the beginning of its career as a manufacturing 
nation. Its enormous command of raw material, of fuels, such as coal and oil, and 
its great and growing population, fit it to take a leading place in the future. 

The production of manufactures in the United States was nearly 
double that of Great Britain in the last years of the nineteenth 
century; and sinc'e 1900 this country has led all nations in exports 
of manufactures. 

New Physical Geography, by Ralph S. Tarr. Pp. xiii and 457. The 
Macmillan Company, New York, IQ04. (Price, $1.00.) 
The progress that has been made in secondary school geography 



